
General	
  URL	
  (GURL)	
  Case	
  Study	
  
• Name/URL	
  integra9on	
  on	
  outbound	
  mailers	
  
• Data	
  capture	
  
•  Full	
  online	
  repor9ng	
  and	
  data	
  analysis	
  
• Automated	
  e-­‐mail	
  no9fica9on	
  triggers	
  
• Automated	
  e-­‐mail	
  responder	
  follow	
  up	
  



Ashland	
  University	
  
Ashland	
  University	
  is	
  a	
  mid-­‐sized,	
  private,	
  non-­‐profit	
  university	
  
located	
  in	
  Ashland,	
  Ohio.	
  	
  Founded	
  in	
  1878,	
  it	
  sits	
  on	
  a	
  135-­‐acre	
  
main	
  campus	
  and	
  has	
  several	
  off-­‐campus	
  centers	
  throughout	
  
central	
  and	
  northern	
  Ohio.	
  	
  It	
  is	
  “home”	
  to	
  200	
  academic	
  staff	
  
and	
  6,500	
  students.	
  

The	
  University	
  offers	
  four	
  Colleges	
  with	
  73	
  undergraduate	
  
majors,	
  nine	
  pre-­‐professional	
  programs,	
  a	
  large	
  graduate	
  school	
  
and	
  the	
  Ashland	
  Theological	
  Seminary.	
  	
  



Business	
  Issues	
  
•  Orienta9on	
  aZendance	
  is	
  a	
  cri9cal	
  tac9c	
  

to	
  convert	
  accepted	
  applicants	
  into	
  
students	
  



Program	
  Objec9ves	
  
•  Mo9vate	
  accepted	
  students	
  and	
  their	
  

parents	
  to	
  aZend	
  the	
  Ashland	
  University	
  
Orienta9on	
  program	
  

•  Emphasize	
  personal	
  aZen9on	
  offered	
  at	
  
Ashland	
  University	
  as	
  a	
  way	
  to	
  
differen9ate	
  Ashland	
  from	
  other	
  op9ons	
  



GURL	
  
Ashland	
  University	
  sends	
  
out	
  formal	
  invita9ons,	
  
makes	
  calls	
  and	
  sends	
  e-­‐
mails	
  encouraging	
  
accepted	
  students	
  to	
  
register	
  for	
  Orienta9on.	
  
	
  



GURL	
  
Metzgers	
  created	
  a	
  
landing	
  page	
  with	
  
registra9on	
  form	
  	
  



GURL	
  
Metzgers	
  created	
  
webpage	
  and	
  variable	
  e-­‐
mail	
  to	
  confirm	
  
registra9on	
  

	
  



GURL	
  
Metzgers	
  collects	
  the	
  
registra9on	
  informa9on	
  
and	
  forwards	
  it	
  to	
  
Ashland	
  University	
  

	
  



Results	
  
•  Ease	
  of	
  collec9ng	
  data	
  

•  Approximately	
  23%	
  accepted	
  applica9ons	
  aZend	
  Ashland	
  University	
  

•  80%	
  of	
  students	
  that	
  aZend	
  the	
  First	
  Flight	
  event	
  aZend	
  school	
  in	
  
the	
  fall	
  	
  	
  

	
  



In	
  Their	
  Own	
  Words	
  
“Metzgers	
  built	
  our	
  GURL	
  quickly	
  and	
  assisted	
  us	
  in	
  any	
  way	
  
they	
  could.	
  The	
  ease	
  of	
  collec?ng	
  data	
  through	
  their	
  system	
  
was	
  outstanding.	
  	
  

And,	
  although	
  they	
  are	
  fast	
  to	
  reply	
  to	
  emails	
  and	
  phone	
  calls,	
  
we	
  also	
  appreciate	
  them	
  stopping	
  in	
  the	
  office	
  once	
  in	
  a	
  while	
  
to	
  say	
  hello	
  and	
  to	
  see	
  if	
  we	
  need	
  anything.	
  We	
  value	
  their	
  
customer	
  service-­‐based	
  company,	
  and	
  I	
  would	
  highly	
  
recommend	
  Metzgers	
  to	
  anyone.”	
  	
  

~	
  Megan	
  Brown,	
  Assistant	
  Director	
  of	
  Admission	
  Ashland	
  University	
  



Contact	
  us	
  for	
  more	
  informa9on	
  on	
  how	
  	
  
a	
  GURL	
  or	
  PURL	
  can	
  work	
  for	
  you.	
  

	
  

800-­‐972-­‐2528	
  
	
  

info@metzgers.com	
  
www.metzgers.com	
  


